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Identity




¢\ Alison
The objective

Achieve consistency in design, colours,
and elements across all platforms.

Create a brand visual language that aligns with
Alison’s values.

3. Build a comprehensive brand book that reflects
the proposed brand language and identity.
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Purpose of presentation _____________________________________________________________________________________________________________________

Present a design style, and show how the visual
elements come together for consistency, for each option.

F) Get feedback/approval.

B Once approved, develop a guidelines book
outlining how the chosen design should be
used. This approach is more efficient than
creating a full rulebook upfront, especially if the
options presented aren't finalised.
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STEP 1:

Analysing
competitors
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Benchmarking . ...

n We started with listing our competitors that had a bold and clear online brand guideline.

We researched the website, social media channels, and emails for each of these brands
(link to the brand guidelines attached to the logos, and figma link to our research below).

indeed ydemy ® Busuu
coursera @ duolingo

Link to Figma file



https://indeed.design/
https://design.duolingo.com/identity/logos#logotype
https://about.coursera.org/brand-guide/
https://dribbble.com/shots/11389620-Busuu-Brand-guidelines
https://www.figma.com/design/Bnj4clXRYAjOgckScbVt8w/2025-Social-Media-Guideline?node-id=964-38&t=MTfE86GKnElRLe0z-4
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Benchmarkingresults ...
We found the following commonalities among all the brands:

The same colours and elements used on the website
are not used across all marketing platforms.

More brighter colours are used social media platforms.
Real human images, as well as illustrations are
used on social media too.

3. Emails predominantly use lighter colours, drawing focus
to the CTA. The same elements as the website, like
illustrations or mascots are used in emails too.
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STEP 2:

Planning



Mapping our marketing channels
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Alisons Marketing

[ Acquisition ]

Organic SM channels, Paid social
ads, PPC/PMAX ads

Design:
Bold and high-contrast colours
Grabs attention instantly
Evokes emotions to boost brand recall
Cuts through digital noise by standing out
Creates urgency to drive conversions

[ Retention ]

Emails (Automated, Sale & Bulk)
Push notifications

|

Design:
Pastel shades with highlights
Ensures CTAs stand out
Builds a calm, trustworthy experience
Enhances long-term engagement and loyalty
Reduces visual fatigue for consistent interactions
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The common thread

Acquisition and retention channels have different objectives. But we can create a common
thread between them, ensuring brand consistency across all channels.

Here's how we will achieve that:

1. Highlight keywords with a contrasting colour to the background across channels.

2. Use pana style illustrations throughout, similar to our website.

3. Use Alison themed shapes for background/visuals/text wherever required.
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STEP 3:

Implementatio
n _________________________________________________________________________________________________________________________




The base for defining our visual identity:

Our values

Empowerment

We are committed to
equality and will play
our part in removing
all barriers to make
education accessible
to everyone.
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Knowledge

The power of

an open online
learning platform
creates free access
to education through
sharing.

Inclusivity

Our freely available
education and skills
training has the power
to transform people’s
lives - whoever and
wherever they are.

Innovation

Our DNA is
entrepreneurial;
we understand
and embrace the
pioneering spirit of
entrepreneurs.



Colour palette:

Background Text
colour: colour:
Alison Alison
Orange 10 Grey 700

Brand colours:

NEW Alison Alison
Blue Green 300
#009BD3

Alison
Green 700

Alison
White

Alison
Purple 200

Alison
Purple 500

Alison
Orange 100

Alison
Orange 500
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lllustration colour palette:

Alison
Orange 75

NEW Alison
Orange
#FFD782

Alison
Pink 50

Alison
Pink 25

Alison
Blue 100

Alison
Blue 75

NEW Alison
Purple
#E5BDFC
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Thereasoning . . .

n Balanced visual identity:The colour palette blends warmth and trust,
creating a look that feels both welcoming and professional.

a Value-driven colour mapping:Each colour in the palette represents a
core brand value:
Orange for empowerment, blue for knowledge, green for inclusivity,
and purple for Innovation. Together, they create a rich, meaningful
system that communicates Alison’s mission.

B Distinctive brand presence:No brand in ed-tech uses such a mix of
colours. They rely on a single dominant hue. This helps Alison
distinctly stand out.
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The reasoning (continued) ...

Unified visual thread:Despite using multiple colours, we will use only one
background colour (Alison Orange 10). This will ensure all creatives, across
channels look unified, ensuring cohesiveness and consistency.

No major product design changes needed:This palette works seamlessly
with the current colour schemes used on the website. This ensures no major
colour updates will be required on the platform, helping us save time.

Product alignment maintained:Collateral related to specific products can
continue using the same colours as their corresponding landing pages,
maintaining consistency between platform and marketing.

Affiliates, Career Ready Plan, Career Guide*

App
Recruitment, Gamification, Resume Builder, B2B, Offline Learning, Profile, Aptitude Test*

HEN

Gift Cards, Welliba, WPA
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Application: acquisitionchannel

Organic social media posts:

/. Alison
What | like about Alison is that I've H
|f youlre reading been ablke to i:'ngrovehmy s:i:s and 3;?‘ yc(;‘:' '::;:v;n °
. 1 acquire knowledge that will be More focus. Better decisions. A so
thlsl you re P"’bably useful in the future. It's great for elevator pitch for Less stress. Fewer regrets. I n
doom-scrolling. expanding ones horzone. . . What's the ROI of
Kuralbay Nazerke, interviews? a healthy mind? c o u rs es
Become an Alison Affiliate Engineering Student and

Alison Graduate, Kazakhstan 1%

and use social media to
make money instead. —>

And guess what,
it really works. =

aren't
just free.

They are created

More wins. More energy.
Fewer ‘what ifs. Less burnout.

#\ Alison
cupomen voussrir

+\ Alison

Free courses T Your emotions Don’t accept by reputed industry
to help you The finish line at work: the job offer experts.
become a skilled is only crossed 000 000 0060 before asking
and confident by those who 000 000 000 yourself these
Caregiver. g keep moving. 006 000 000 5 questions.
- : What you Whatyou  What others

g y feel show assume —

] e — e




Application: acquisition channel

Paid social media ads:

/. Alison
EMPOWER YOURSELT

Public Relations:
Best Practices
and Ethics

Wl BEGINNER LEVEL n .
. ey
P :

» 2-3hrs )
) CPD Certfication ¥\ e

Click to Start Now —

FREE COURSE .‘. Alison

Fundamentals of the
Certified Facility
Manager (CFM) Exam

Il BEGINNER LEVEL

@ 2-3hrs ,&
© CPD Certfication

Click to Start Now —

PPC images:
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- A 438 P
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Application: retentionchannel .. .

All emails will be in a lighter background to ensure CTAs stand out and reduce visual fatigue for consistent learner interactions
(in line with benchmarking results)

Bulk emails: Automated emails: Sale emails:

Are you still thinking
about the great business
idea you have?

il il oy S
=~ 174
-~ P

HiDeeksha

04t you know that businesses that startwth a soid plan ae 2.5 imes.
more kel 10 succeed?

yourdeas, secure funding.and bukd a sobd foundaton fo success.

competiors!

Get your business )
off the ground ’

Make your
business grow

Mondays? Ughh.
New skills? Yay.

Continue learning, get that
Certificate, and cure Monday blues.

ill:
= "

>

Hi [FirstName],

C Now, you can a course on the
Alison App and learn without the internet.

Whether you're on a beach, in the mountains, or on a flight,
your learning doesn't have to stop — even if your internet does.

Get your course today. After all, unreliable WiFi and mobile
data shouldn't mean unreliable learing.

45Milions Learners [ 10 Millons Gradustes & 5,500+ Free Courses 193 Countries

% »

%% * ' Thanksgiving = * 7 3¢

Valid on all Digital Certificates & Diplomas. Get 25% OFF Now

Hi Deeksha!

We're running a Republic Day Sale for our leamers in India, giving you
a25% discount! But to claim it, you need to complete your course of

have a previously completed course.

Getting a CPD accredited Alison Certificate can really help you
professionally. You can

« Future-proof your career by gaining specialist knowledge and
transferable skills

« Stand out from the crowd when applying for jobs by adding
your Certificate to your resumé

« Be considered for a promotion by showing employers you're
committed to lifelong learning.

Claim your 25% Discount
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Summary: across allchannels ..

Organic social posts: Emails:

What | like about Alison is that I've 0 Are you still thinking . . Wy :
If you're reading T Did you know about the great business Mondays? Ughh. ‘N Thanksgiving %/
acquire knowledge that will be you can use an More focus. Better decisions. idea you have? New skills? Yay.

Less stress. Fewer regrets.

useful in the future. Its great for
expanding one’s horizons.

this, you're probably
doom-scrolling.

Stopthinking! Startplanning.
What's the ROI of itnow and capture the market

ahealthy mind? =

Continue learning, get that
Certificate, and cure Monday blues.

elevator pitch for

e -SALE:
e b oo e

Kty Nazere, interviews?

»

Engineering Student and

Become an Alison Affiliate e
Alison Graduate, Kazakhtan And guess what,

and use social media to

Paid ads:
ke

. . . Fundamentals of the
Public Relations: Certified Facility

Best Pr_actices Manager (CFM) Exam
and Ethics

i BEGINNER LEVEL

? ®23ms )

2:3hrs © CPD Certfication
CPD Certfication  \_u P o L R —
- Crnsing o s Banss P S or
11530 11530
FErS pet B nanes

Click to Start Now —> Click to Start Now —>
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And th st o o st planang? Now. 1 wil e you e o test
your deas,secure funding, nd bk sk foudaton for succes.

Start o with s e courses bl s et 8 hesd star n your
compators!

il
Py A s

vt b e Sl B R,
Crosiog b s Banss P iy

118 30 183 115 3

B Bipees  Besmbane

Make your
business grow

Get more customers

make money instead. —> i
Caeaiviionis) _>, More wins. More energy. Hoeaha, TR —=
Siialiitin Less Dot 0 you ko et bsiress ht trt et s plon e 2.5 s Hi[FirstName, - : S
S —. Congratulations! Now, you can download a course on the

Alison App and leam without the nternet.
Wihether you'e on a beach,n the mountains, or on  fght,
yourlearning doesnt have to 5t0p — even fyour nternet does.
et your course today. After all,unellable WiFi and mobile
data shouldn mean unreliable learing,

zww —

HiDoskshal

Wee running a Repblic Day Sale forourleamers in ndia, ging you

have a previously completed course.

Getting a CPD accredited Alison Certifcats cen resly help you
professionally. You can:
« Future-proof your career by Gainng speciast knowledge and
ransterable sl
« Stand out from the crowd when applying fo obs by adding
your Certficate to your resumé
= Ba considered for a promotion by showing employers you'e
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Individual core
visual elements



Alison core visual elements
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1. The Alison Triangle ................................................................... .

Designed to guide the viewer's eye to the text while also serving as stylised bullet points. Also

used to stylise creatives.
Examples:

& Atison
You're closer
than you think:
@———) | don't know my strengths...yet
» 1 don't feel fulfilled at work...yet
» | haven't found the right job...yet
» |can't balance work and life...yet
» | haven't realised my potential...yet

» 1 don't know how to manage stress...yet

Did you know
you can use an
elevator pitch
for interviews?

And guess what,
it really works. —

@\ Alison

Did you know
you can use an
elevator pitch

for interviews?

And guess what,
it really works. —

L. Alison



Alison core visual elements ...

2. The Alison Note (with and without shadow) | --------
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Used as a background shape to support creatives with extensive copy and to mask images.

Examples:

Dog

Loyal, friendly, and loveable. WINNERS of our
#Trade2Hours

Challenge are...*
€ Peter's Pearl
| j (@) Asaolu Ruth Busayo

Y Emmanuel Maonga

You enthusi « IIy ay “no worrie:

Without shadow With shadow e ety o @ cin

Make your e ) S
business grow ’

All the angles it will be used in

The job:

Light Truck & Delivery
Service Drivers

The free course on Alison:
A Beginner's Guide
for Delivery Drivers

® 4347 Leamers X 1.5-3 Hours of learning



Alison core visual elements ...

Used for graduate testimonials, quotes, and repurposing tweets.

Example:

What I like about Alison is that I've
been able to improve my skills and

I acquire knowledge that will be useful
in the future. It's great for expanding
one’s horizons.

WIthOUt ShadOW Wlth ShadOW Kuralbay Nazerke,

Engineering Student and
Alison Graduate, Kazakhstan ' ¢

¢\ Alison
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All the angles it will be used in

3. The Alison Quote (with and without shadow) |-
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What | like about Alison is that I've
been able to improve my skills and
acquire knowledge that will be useful
in

great for expanding

What | like about Alison is that I've
been able to improve my skills and
acquire knowledge that will be useful
in the future. It's great for expanding
one’s horizons.

Kuralbay Nazerke,

Engineering Student and.

Alison Graduate, Kazakhstan *

----------------------



Alison core visual elements

4. The Alison Dashed Arrow
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Used to showcase data points in informative posts.

Example:

/. Alison
EMPONER YOURSELF
What we all actually
use Al for at work:
Analyse data and
/1 optimise workflows
Explain this &
to me like 'm 5 Write this
> email but mak
it sound human
CHEER Brainstorm
port | didn't read .5 50ideas for this
project | forgot

. ~
Messy * =4 Less
life productivity

\ o More ., _s

~° stress <

Let's put an end to this cycle. v
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Alison core visual elementsS

5. The Alison Looped Dashed Arrow ................................................ .

Used to connect the headline with the image/icon/emoji.

Example:
.' ? Al is shaping the
1 XY -71 \“._° world’s future. It can
L} L Y} 'l & F also shape yours. ‘-
\~ N o® Your assessment ; .y
ceae’ Ceaa=" score when you're .-~ -

only watching Reels
during your lessons.

DAY Alisqn ﬁ



Alison core visual elements

.--1 6. The Alison Carousel Arrow

Used in carousels as a swipe symbol, guiding readers to keep reading.

Example:

Concerts in 2024

shattered records:

the top 100

worldwide tours

grossed $9.5
illi 1*

billion! ? ”’a

M Alison

¢\ Alison

EMPOWER YOURSELF



¢\ Alison

EMPOWER YOURSELF




