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CARLSBERG BETTER(MO)MENTS

INDIA CHAPTER — BETTER EXPERIENCES, BETTER TOMORROW




2020 AND BEYOND
HAS BEEN CHALLENGING

FOR ALL...




BUT OUR
PURSUIT OF BETTERMENT

CONTINUES...




ACTIVATION PILLARS ENGAGED

The foundation of our strategy is Placing our brews and their
to substantiate why consumption at THE HEART OF
OUR BEER IS BETTER MEANINGFUL MOMENTS for our

consumers

BETTER EXPERIENCES

BRAND BUILDING ACTIVITIES
with an added benefit of being
‘good’ for society and/or the planet

Can we reduce
plastic if we
stick together?



A BETTER FOOTBALL ACTIVATION




~ THE SMOOTHE
LFC




TO CELEBRATE THE HISTORIC
CHAMPIONSHIP WINNING
SEASON OF LIVERPOOL FC,
CARLSBERG INDIA
LAUNCHED A LIMITED

EDITION CHAMPIONS CAN




ACTIVATE THE LFC FANS AND
ENGAGE THEM IN BETTER
BRAND EXPERIENCES TO

INCREASE THE MENTAL




FOOTBALL IS BEST ENJOYED
WITH A COLD BREW. AND
WHAT BETTER WAY TO CHEER
FOR YOUR FAVOURITE CLUB
BUT WITH AN LFC-THEMED
CARLSBERG BEER







More than fans?
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CELEBRATING AND
CAPTURING >

FANDOM




 CREATE SOCIAL MEDIA CHATTER BY ANNOUNCING THE
AVAILABILITY OF THE CHAMPIONS CAN

« DRIVE A ROBUST INFLUENCER CAMPAIGN TO BUILD
ENGAGEMENT

« DRIVE TRACTION THROUGH IN-STORE AVAILABILITY




ASSET FRAMEWORK TO BUILD THE IDEA TO LIFE

Social Media

CATCH THE
CAN IN
MID-FRAME

Launched the campaign on social media
with the announcement of the
Champions Can & how to get your hands

Influencer Activation

11 @ rahuisubramanic |}

LOVING THIS HAMEPR FROM

arlsbergindia

Collaborated with influencers traversing
from football, food & lifestyle genre

Media

Carlsberg India celebrates
partnership with Liverpool FC
with limited edition cans

2020 ONWARDS.

CHAMPIONS equally icor

ed. This can

SMOOTH features Liverpool Football

Cls "
personal signatures of first team players and ‘Chil W ET T R L TTT14Y

CARLSBERG INDIA CELEBRATES THE LOVE FOR
RED WITH LIMITED EDITION LIVERPOOL CANS

that

sumers. The partnership
bet d

By gour,
e DNA Times

Les y
Tongest standing partnership in the  that are

CARLSBERG INDIA CELEBRATES THE
LOVE FOR RED WITH LIMITED

EDITION LIVERPOOL CANS rrry™™

PR and media outreach

On-ground Presence

Local POSM support at outlets

|13



HOW DID
HTOGETHERWECELEBRATE

COME ALIVE ON SOCIAL?




I3 ANNOUNCEMENT
POST 1

Announcement Post

| S C)
Reach: 29,10,8 Reach: 4,980 =

Total Eng: 158 Engagement:
Clicks: 18,30,940| | 8156

FB:

Disclaimer: The gift box contains nitro flushed can. It’s not for consumption.




B8] ANNOUNCEMENT
POST 2

;THE LIMITED

R

EDIT(I}ON LE

(IVERPOOL FC 1 e e
O Announcement Post

CHAMPIONS
1G:
Reach: 10,478@

2020 ONWARDS N .' FB
Reach: 3,927
Engagement:
1060

Total Eng: 332
Clicks: 205

Discldmars Tha gift Do coniins niiro (Usia KEURIES (ot fur consmiion,

-



CONTEST

ANNOUNCEMENT
POST 1

Contest Announcement Post

1G:
Reach: 9,835
Engagement:
6,959

FB:

Reach: 9,66,63
Total Eng: 1,139
Clicks: 5,38,908

| Ithe gift box contains a nitro flushed can. It’s not for consumption.




CONTEST

Responsibly

SMOOTH

POST 1

Follow-up Post

LIVERPOOL FC

CHAMP1ONS he. =

2020 ONWARDS |G
" Reach: 7,080 Reach: 7,294
Total Eng: 216 Engagement:
Clicks: 246 818




POPULAR INFLUENCERS FROM
VARIOUS GENRES - FOOTBALL,
FOOD, LIFESTYLE & COMEDY

WERE ROPED IN TO GIVE
HTOGETHERWECELEBRATE AN
ADDED PUSH




thedinomorea & * Follow

cool Carlsberg X Liverpool limited
edition champions box that | got, If
you want to eam/win one just go to
@carlsbergindia Instagram &
Facebook pages, Participate in the
contest and stand a chance to
earn/win yours!

Don't forget to follow the T&C*

#TogetherWeCelebrate

gauravvkchawla & But why do

thedinomorea @ Check out this really

DINO MOREA : VIDEO POST

vhich is on
gindia Instagram and
ok pages.

What are you guys waiting for?

Limited editions don't last long. @

Don't forget to follow the T&C*

eCelebrate

#Together

Qv

Liked by sonutiwari_insta and others

W

NIKK FREESTYLER : VIDEO POST

Views - 31,102

Likes - 3,299
Comments - 47
Reach- 63,967
Impressions- 67,749

Views - 6,516

Likes - 796
Comments - 33
Reach- 26,659
Impressions- 33,549

i

archisfreestyler & + Follow
India

archisfreestyler & Thank you
@carlsbergindia for sending this
limited edi ChampionsBox. To all
the LFC fans, get your hands on this
Carlsberg x LiverpoolFC Limited
Edition champions box before
someone else takes it.

Don't forget to follow the T&C*

#TogetherWeCelebrate

pavankingsunited % § & & o

vav A

Liked by rewathivaishnav and others

ARCHIS PATIL : VIDEO POST

Views - 3,332

Likes - 862
Comments - 34
Reach- 9,388
Impressions- 9,826




0:

QY

varunsood12 @ - Following

re this Carlsberg
tion Champions Can
rabbing for everyone.
gindia IG and FB
e in the contest and
win this collector's edition kit.

Don't forget to follow the T&C*

Liked by jayesh_04 and others

VARUN SOOD : VIDEO POST

Views - 36,229

Likes - 14,751
Comments - 55
Reach- 125,974
Impressions- 139,824

( i i @ - Follow
/@ viraj_ghelani @ ollov

,/ﬁ) viraj_ghelani @ Middle Class Blogger
| \ &

Unboxed this Carlsberg x LiverpoolFC
Limited Edition #ChampionsBox.
Thank you @carlsbergindia

IDDLE CLASS BLOGGE
UNBOXING

Check out @carlsbergindia’s IG and FB
pages, participate in the contest and
win this collector’s edition kit.

Don’t forget to follow the T&C*

#togetherwecelebrate

8 aditino_filter 2 @ @O OO o
Qv N

Liked by _pink_sista and others

VIRA) GHELANI : VIDEO POST

()
L)

°Qv

abijitganguly & * Follow
Paid partnership with carlsbergindia

abijitganguly # WE ARE THE
CHAMPIONS!

What a super souvenir from
@carlsbergindia to celebrate
Liverpool's win in the league last year.
Best part, you can get your hands on
this Carlsberg x LiverpoolFC limited
edition champions box too! Head to
@carlsbergindia’s FB & |G profiles to
participate in the ongoing contest.

Don't forget to follow the T&C*

#Championscan
#TogetherWeCelebrate

born.nomad Can | get one

lire | Anbe nraths ranll

W

Liked by theaadarguy and others

ABIJIT GANGULY : VIDEO POST

Views - 133,888
Likes - 28,181
Comments - 99
Reach - 269,280
Impressions - 317,712

Views - 15,478

Likes - 911
Comments - 44
Reach - 12,554
Impressions - 15,325




sapanv & - Following
Paid partnership with carlsbergindia

sapanv @ Whether you're a hardcore
Liverpool fan or a rookie like me who
gets his football knowledge by playing
FIFA all day, this @carlsbergindia X
LFC Limited Edition Champions Can is
totally worth grabbing. Check out
@carlsbergindia IG and FB pages,
participate in the contest and win this
collector's edition kit.

#TogetherWeCelebrate

‘% rahulsubramanic @ * Follow

W paid partnership vith carlsbergindia

* rahulsubramanic & A hardcore
Liverpool FC fan is always excited

about anything related to the club &
to celebrate my excitement

@carlsbergindia has sent this Limited
Edition #ChampionsBox which is

a prachidesai &  Following

prachidesai & YOU WILL NEVER
WALK ALONE !

Such an amazing hamper from
@carlsbergindia to celebrate
Liverpool's title !

Good news is that you can get this
Carlsberg x LiverpoolFC limited edition
champions box too &2 I Head to
@carlsbergindia ‘s FB & IG profiles to
participate in the ongoing contest.

Don't forget to follow the T&C*
amazing memorabilia for a true fan.

Check out @carlsbergindia G and FB
pages, participate in the contest and
win this collector's edition kit.

#Championscan
#TogetherWeCelebrate
ﬁ dhruvdeshpande Hello, 'm open

to renegotiating my OMS

payment model :;p

Qv W

T rinwanhachau @ O fatc Dartll =
® Qv W

Liked by pretentious.shetty and others

Qv W

Liked by dattaiditri_08 and others

‘
Liked by pateljattin and others 2 2rpoo) FC since the year 2000 N

SAPAN VERMA : VIDEO POST RAHUL SUBRAMANIAN : VIDEO POST PRACHI DESAI : VIDEO POST

Views - 4,630 Views - 43,634 Views - 112,778
Likes - 934 Likes - 7,167 Likes - 41,165
Comments - 16 Comments - 75 Comments - 315
Reach - 10,587 Reach - 98,752 Reach - 2,74,383
Impressions - 11,343 Impressions - 105,616

Impressions - 3,09,564




QY

e jatin_sapru & « Follow

@ jatin_sapru € At least sports kept our
hopes intact through 2020. Liverpool’s

title was one massive story - So Reds
fans - here's how you can make the
euphoria permanent - follow the
contest on @carlsbergindia in insta
and FB to grab your celebration box.
Thanks for extending your happiness
with United fans too @carlsbergindia

Don't forget to follow the T&C*

#TogetherWeCelebrate #Football
#Liverpool #india

@ chaudharyjayesh58 Sir aap ke v}

bina commentary me maja nahi
23t3 ha 23nba cwan bichh ar ha i

Liked by villen_099 and others

MARCH 17

W

JATIN SAPRU : VIDEO POST

Views - 18,216

Likes - 5,306
Comments - 45
Reach- 45,226
Impressions- 49,261

@

i.m.abhishekk # « Follow

i.m.abhishekk € Guys!!! Do you know
what's exciting for a football player?
it's none other than receiving a
Carlsberg X LiverpoolFC limited
editions champions box from your
favourite brand.

If you want to win this classy
#ChampionsBox, then head

to @Carlsbergindia’s Instagram &
Facebook pages and participate in the
contest to grab your own.

Don't forget to follow the T&C*

#TogetherWeCelebrate

abramahmad1744 @D GO G G

vQv A

Liked by meghana_shetty 23 and others

MARCH 15

ABHISHEK VERMA

Views - 15,814
Likes - 4,708
Comments - 37
Reach- 42,459

Impressions- 48,067




ADDITIONALLY,
PR & MEDIA FORCES WERE

APPLIED
TO REACH BEYOND




80+ SHOUT OUTS FROM 30+ IG ©
INFLUENCERS

| N " SoSan S I e e e

| Devashree Sanghvi :
ecrazyindianfoodie — 150K i

Rizwan Bachav :
rizwanbachav - 110K |

1 Instagram story J'

%\‘ srikapackard 12h e

Erika Packard :
Erikapackard — 168K |

1 Instagram story J'

Any Liverpool fans in the house?
You know where’s the party at!

@carlsberg
#Togethe rate

#LimitedEdition

@Plslvc'tfg

| :
i Gaurav Alugh i Noletta Luis
i foreverhungry mumbal_ 6 LOVING THIS HAMEPR FROM

. @CARLSBERGINDIA
I 4 Instagram stories
.

(('}'rlsbc:'q

|
|
saniMNS .
|
I

: Sonal Agrawal
| pinkpeppercorn_sonal - 14
1 Instagram story

I
L

I gauravalugh - 130K
i_2 Instagram stories

@CAﬁLSBERGINDIA

g




MEDIA PUSH ACROSS PUBLISHERS ©

Pune : Carlsberg is ccle-
brating its partnership with
Liverpool Football Club by |
launching  limited-cdition
‘Champions’ cans. Available
across various citics in
Maharashtra, this limited-
cdition packaging will sce
Carlsberg switch its iconic
green colour to Liverpool
FC’s cqually iconic red. This first
of its kind can features Liverpool
Football Club’s crest along with
the personal signaturcs of first
tcam players and ‘Champions 2020
onwards’.

The launch of the Champions
can aims to cclebrate Liverpool
Football Club’s first Premicr
Lecaguc title in 30 ycars. With the
longest standing partnership in the
Premier League that spans over 28
years, Carlsberg and Liverpool
Football Club continuc to briggth
relationship to life through
and local activations and

CARLSBERG INDIA CELEBRATES THE LOVE FOR
RED WITH LIMITED EDITION LIVERPOOL CANS

with fans across the world,
and the limited-cdition can
is onc of thc many such ini-
tiatives.

Talking  about  the
launch, Partha Sarathi Jha -
Vice President Marketing,
Carlsberg India, said, “At
Carlsberg India, we con-
stantly work to offer inno-
vative products and cxpericnces
that arc rclevant for our con-
sumers. The partnership between
Carlsberg and Liverpool FC is
iconic, and we’re extremely happy
to celebrate the historic title tri-
umph with these stunning limited-
cdition cans. We arc confident that
consumers and football fans will
be cqually cager to get their hands
on these exciting mementos of
Liverpool FC’s victory.”

The limited-cdition cans arc

My Pune Express

CARLSBERG INDIA CELEBRATES THE LOVE FOR
RED WITH LIMITED EDITION LIVERPOOL CANS

Pune : Carlsberg is celebrating
its partnership with Liverpool
Football Club by launching limit-
ed-edition  ‘Champions’ cans.
Available across various cities in
Maharashtra, this limited-edition
packaging will see Carlsberg
switch its iconic green colour to
Liverpool FC’s equally iconic red.
This first of its kind can features
Liverpool Football Club’s crest
along with the personal signatures
of first team players and
‘Champions 2020 onwards’.

The launch of the Champions
can aims to celebrate Liverpool
Football Club’s first Premier
League title in 30 years. With the
longest standing partnership in the

Premier League that
spans over 28 years,
Carlsberg and Liverpool §
Football Club continue = &
to bring the relationship
to life through global and
local activations and
events with fans across
the world, and the limit-
ed-edition can is one of
the many such initia-
tives.

Talking about the
launch, Partha Sarathi Jha - Vice
President Marketing, Carlsberg
India, said, “At Carlsberg India,
we constantly work to offer inno-
vative products and experiences
that are relevant for our con-

sumers. The partnership
between Carlsberg and
| Liverpool FC is iconic,
and we're extremely
happy to celebrate the
historic title triumph with
these stunning limited-
edition cans. We are con-
fident that consumers and
football fans will be
equally eager to get their
hands on these exciting
mementos of Liverpool
FC’s victory.”

The limited-edition cans are
available across stores in cities like

Mumbai. Pune. Thane. Nagpur.
Nasl|
can.

CARLSBERG INDIA CELEBRATES THE
LOVE FOR RED WITH LIMITED

C
E D ITI O N L I V E R P 0 0 L CAN S personal signatures of first team players and ‘Ch

Carlsberg India celebrates
partnership with Liverpool FC
with limited edition cans

The launch of the Champions can aims to celebrate Liverpool Football Club’s first

Premier League title in 30 years....

ETBrandEquity -«

DOOOE®

March 19, 2021, 10:00 IST

2020 ONWARDS

CHAMPIONS

SMOOTH

OICIC,

Carlsberg celebrated its
partnership with Liverpool
Football Club by launching
limited-edition ‘Champions’
cans. The packaging will see
Carlsberg switch its iconic
green colour to Liverpool FC’s
equally iconic red. This can
features Liverpool Football

h!

ET Brand Equity

cans in India

Carlsberg launches limited-edition Liverpool

The Campbay Post

Carlsberg launches limited-edition Liverpog

: V| |
Sportzpower

Carlsberg celebrates the love for Red with

I Liverpool Cans

CARLSBERG INDIA CELEBRATES THE LOVE FOR RED WITH LIMITED EDITION
LIVERPOOL CANS

Pitch

CARLSBERG INDIA CELEBRATES THE LOVE
FOR RED WITH LIMITED EDITION LIVERPOOL
CANS

Pune Prahar



200 LUCKY WINNERS WERE
HANDPICKED TO GET THE

LIMITED ADDITION CHAMPIONS
:10) 4




CHAMPIONS

wAR0s

WTORETHERWEELEBRTE

20 STORIES TO ANNOUNCE 200
WINNERS

¥



RESULTS




16.5 MILLION TOTAL REACH




10.3 MILLION VIDEO VIEWS




1.6 MILLION ENGAGEMENT




2015 FAN COMMENTS/DMS




839 UNIQUE USER ENTRIES
ACROSS FACEBOOK AND
INSTAGRAM



@0
CAMPAIGN PERFORMANCE OVERVIEW

PERFORMANCE METRICS PERFORMANCE NUMBERS (IG) | PERFORMANCE NUMBERS (FB)

Total Impressions 1,360,767 12,587,956
Total Engaged Users 258,675 1,423,490
Total Video Views 1,574,354 8,775,261




HOW
HTOGETHERWECELEBRATE

IMPACTED CARLSBERG INDIA
PAGES




& Posts

Any v Follows v Last 2 Years v

e . Gl g

101

CATCH THE
CAN IN

SMOOTHEST
¢—S-T-A-R-T-E-R-S—

CATCH THE
CAN IN
MID-FRAME

* Activity Launch Post proved to be the most
commented and the post to invite most profile
visits, in last two years

* 4 posts from LFC Campions Can Activity are the
most commented and most liked posts in last 2
year

happiest
hour of
the week?
Probably. -

(@) Sort by most commented 16/10/2020 - 19/04/2021  /

CATCH THE
CAMNIN
MID-: RAME

ur chance to win
the champion’s spirit \s

D37k Q 619 [E 316 D a4k © 618 [3 197 © 574% QO 686 [3) 54 ) 5.04%

© 6.51%




Average engagement rate histor . .
. 9 9ag Y Likes history
1000
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- |ikes Average likes per day
Video views history Comments history
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=~ Comments Average comments per day

Average Engagement Rate on IG has been h|ghest * The content around the activity attracted people to

ever since Jan 2020 (due to increase in like and comment on the posts, giving Carlsberg
]mpregsions/ reach O\Ning to a pa|d promotions India the hlghest ever achieved comments and like

in last one year

Video Views have peaked over a year since the
campaign was majorly led by Videos
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M332 nava aan

Effective utilisation of social media in a media dark category

* Simple and easy to register contests with give-aways attract better
engagements

« Usage of global assets to curate content specific to football fans in India

"+ Targeting content to the right audience can reap substantially better results

1+ Efficient utilisation of budgets by roping in influencers to build traction with gt
their audience pool é ‘N

N  Influencers added 11% to the overall video views of the campaign ?éi !
. In order to keep the traction consistent on the page, activities like these must | M

be planned in every quarter



FIN.



